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Monks (formerly Media.Monks)
Brooklyn, NY

Senior Art Director

Experience-Interaction
Brooklyn, NY

Led creative direction, campaign strategy,

and design for global brands, guiding teams
ithrough ideation, production, and delivery

of integrated campaign assets across digital,
social, and experiential channels. Played a
key role in new business pitches and managed
all phases of creative development and
production across web, paid, and social
platforms. Maintained hands-on involvement

fin layout design and production workflows.
Directed off-site campaign photo and video
shoots.Shaped a collaborative culture promoting
bold creative leadership and dynamic team
development. Mentored junior creatives,
nurtured relationships with freelance talent,
and contributed strategically to client growth.

Clients: Meta, Walmart, La Mer, Affirm, UPS
Twitch, PayPal

July 2019 - Apr 2020

Developed pioneering creative strategies and
compelling visual concepts for integrated
campaigns, managing the entire process from
ideation through digital delivery. Scouted
talent, directed photoshoots, and ensured
brand storytelling was cohesive and consistent
across digital and print assets. Led design
teams to elevate creative output and uphold
brand standards.

Clients: Proximo Spirits, Allergan, Mountain Dew

ducation

achelors of Fine Arts (BFA)
isual Communications

University of South Alabama
ay 2009 -» Dec 2013

Awards

American Effie (Bronze)

The Shortys (Silver)

PR Daily (Finalist)

The Webby Awards (Finalist)




